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lagging business travel
post Covid-19

The Current anticipated economic
Problem recession

high annual card fee




SWOT
Analysis

Considerations for the Brand
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Strengths: Opportunities:

e Social media
pushes luxury.

e Opportunity to win
over travelers.

e Travel & other e Card not advertised
benefits sweeten much allowing
the deal. creative advertising
approaches.
Weaknesses: Threats:

e Not a lot of ads for e Tech disrupters such as
the product. VRBO & AirBnB.

e High level of e Inflation & ecomonic
competition. WOES.

e High annual Fee




creative campaigns

public relations efforts

Solution

media placements



TARGET AUDIENCE

Todd Wright

Business-savy worker

Johnson Family
Young professionals

e Younger
professionals

e Family-oriented

e Hip & financially

e |ater middle-age

e Upper middle
class

e Financially-

minded & savvy Savvy
e Business-minded * Relatively
wealthy

e Cultured & news- = & S
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Creative




Ay 4

Confident, reliable, refined

Objectives

"Elevate your travel experience with featu res
the Hilton Aspire Card"

Superior travel services and

Tailor to one's own travel
desires




Creative Plan
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Audience Tone Alm

e Experienced Hilton e Make sure audience
travelers e Clear understands benefits
e Financially secure, yet . Straightforward and rewards
savvy, middle-aged . optimistic e Inspire feelings of
business professionals confidence, satisfaction,
e Families and financial savvy when

traveling
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Commercial
Advertisement

Primetime ABC

W w_

kr:l'm{.'..)
i
5

*Frantic Music * *Relaxing music* *Erantic Music*
Hectic businessman runs Elegant businesswoman casually leaves .
) . ) Business man runs through the
through airport to catch cab to airport lounge with luggage. She opens airport
make his meeting her Lyft application and gets Lyft to her
Hilton Hotel

*Widescreen shot* *Pan out* *Leisurely music continues playing*
Businesswoman walks out of airport and Businesswoman finds her Lyft and Closeup of glowing Hilton Aspire
stops short *Music stops altogether* The gets in without a worry Card in businesswoman's wallet.
businessman runs to catch the last cab. VO: With the Hilton Honors Aspire

He doesn't make it in time and is Card, get rewards on Lyft to get
dismayed. you to and from your destination...

EEEEEEEE——————

*Slow pan* *Slow Pan* *Birds-eye view of Hilton*
Businesswoman enters Hilton suite Woman works on laptop in lounge VO: Don't make your business trip
VO: ..and upgrade your stay with Hilton VO: Become a Diamond Status more work than it has to be. Elevate
Honors Bonus points to relax at the Member and get free Premium Wi- your travel experience with the
end of the day. Fi whenever you need it. Hilton Honors American Express
Aspire Card.
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Commercial
Advertisement

Primetime CBS
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I . . *Medium shot, precarious *Close-up of computer screen* I

| *Medium shot, precarious . . e . |
L music* Mom opens email notification on top

| music L . T |
o Dad sits in his home office, of zoom and sees they're eligible for

| Mom sits in work zoom call- . |
. ) papers spread across desk- all annual Aspire Card features. Eyes

| tired, frustrated, distracted . ) . . . |

tired, frustrated, distracted widen, she smiles rolls desk chair
I back and looks out door. |

"Shot over mom's shoulder*
She looks across hallway at husband's
home office. He rolls into view and looks at
wife. She's holding up her Hilton Aspire

*Medium Shot*
*Wide shot of car, uplifting music, * Family greeted by Hilton staff.
Mom, dad, and daughters driving to their VO: With the Aspire card's annual
nearest Hilton location

I
I
I
I
I
I
I
I
I
I Card. Daughter walks in from school VO: The Hilton Honors Aspire Card has free night certificate and $250 resort
I

I

-

credit, your stay-cation might be
you covered. right around the door (playing on
earlier door camera angle)

looking tired. Dad, mom, daughter smile.
VO: Need a stay-cation after a stressful
week of work?

*Medium shot* * ‘ * Family walks into elevator with
*Close up shot* Slow pan, laughing, chatter

Family uses contactless

Family walks into Hilton Suite woman & she asks what floor.

Family eats at the hotel.

ek and sees grand room. VO: Enjoy quality time with Mom: "Floor 16 please."
check-in. . :
VO:..Keep your family stay- ; ; ; | Elevator doors close.
CAAS K your family using Hilton's
Vo W'th Colntactless check-in cation germ-free and stress- Diarmond Status for discounted *shot holds, uplifting music*
and Hilton's new CleanStay free with the Hilton Honors beverages and food.. VO: Elevate your family stay-
health measures.. Aspire Card. cation with the Hilton Honors

American Express Aspire Card.



Commercial
Advertisement

Primetime CBS




Elevate YOUr EXPerieNCe b

Two-Page
Magazine
Print AD

with the Hilton Honors
Aspire Card

Sports lllustrated
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up to 150,000 Hilton Honors
Within the First Three Months of Si

=
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Social Media Mock-ups

Twitter
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Elgvate Yo‘T with th : ofslAspire Card,

Earn up to 150,000 Hilton Honors Bonus Points
Within the First Three Months of Signing Up

Stay with Hilton Honors Aspire Card in Beautiful Tulum Riviera Maya

Hilton | === | #aspireToBe
HOMORS

L *

Harold @h_wang84 - 1h
Looking for a new show to binge, what’s
everyone watching? =+

O 0 O

AmExpress o (@ AmericanExpress

Do you want to elevate
your experiences?

Tell us how you elevate your
travel experience with your
Hilton Honors Aspire Card.
Use #AspireToBe & tag us!

Promoted

suzie @sweetsuzzzie - 2h
Woke up this morning and it finall
like spring! Best season of the ye

9 Q

Explore

Instagram |
© Qv

52 likes

lookbylinda Made it out here! Bring on those
vacation summer vibes

View all 5 comments

@ HiltonHonorsAspireCard

Sponsored

Earn up to 150,000 Hilton Honors Bonus Points
Within the First Three Months of Signing Up

Stay Hiltan Hon Card in Beautiful Tt iviera Maya

Shop Now

QY N

345 likes

HHaspirecard Go to card.americanexpress.com/d/hilton...
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Media P|a N Timing, Duration, Region

Between news media, sporting events,

Media Strategy

and daily social media outlets, we will

curate a media plan catering to these

various platforms.

Media Schedule




Impact Media

2 0
FEB MAR APR MAY JUN JUL AUG SEP oCcT NOV

“ NHL Playoffs NBA playoffs = Direct Mail for 100,000 pieces B Newspaper Ad - National = m #REF!




~ pigel vesis

Digital Media Flow Chart

pandora

u SEO H Google SEM ® New York Times Homepage Takeover Twitter Promoted Trend
Fixed Digital 5 W Fixed Digital 6 ® YouTube unstoppable video Hulu

® Pandora Audio B Sportify Audio Facebook Banner Ad M ESPN targeted Banner Ad




Traditional Media Flow Chart

JAN | FEB
B Cable Television Primetime
m Spot Television Primetime
B National Mem's Magazines

MAR

APR MAY IUN
Network Television Primetime
Spot Television Late Night

® National Women's Magazines

JuL AUG SEP

m Network Television Late Night
= National Radio Morning Drive

ocT NOV DEC

M Spot Cable Television Primetime
National Radio Evening Drive




Public

Relations
Efforts
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\ CARLY PEARCE & -

@carlypearce ' Y

#IAspireToBe more adventurous and reach %ﬁ
outside my comfort zone. by .

Social Media [l
Promotions

#ASPIRETOBE
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EARL ATKINS r‘

@earl.p.atkins

#lAspireToBe better about saving money by
using my American Express Aspire credit card.

03.11 PM - Feb, 2023




Social Media

®
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- Hilton
ONORS
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w 123456789 )

STAKEHOLDERS

Link your Hilton Honors and
Lyft accounts to earn 3 Points
per $1 spent on Lyft rides




Cause

ME rketing § oo

#1AspireToBeStressFree by taking time for myself
and focusing on my mental health.

04.05 PM - May, 2023

Hilton =2

HONORS
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Sign up for a Hilton
Aspire Card or be a
Hilton Honors member
to gain access

Flagship
Event

HILTON ASPIRE LOUNGE

WAAHP Regional Conference
Hilton Anaheim, May 2nd-5th

HILTON ASPIRE LOUNGE

" ELEVATE YOUR EXPERIENCE
WITH HITON ASPIRE

Join us at the Hilton
Aspire Lounge for some

relaxation during your
busy work day
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